
LOOKING TO EXPAND YOUR 
BUSINESS OVERSEAS?
Apply for a business shipping account today and our team 
will be in touch to get you started.

Worldwide coverage in 220+ countries and territories

On-time express delivery for export and import

Innovative shipping & tracking tools

Upfront door-to-door pricing

Get started

While the lingering impact of COVID-19, external economic 
factors and softening e-commerce demand have been forces 
at play in 2022, Australia’s export industry has skillfully 
navigated through to calmer waters.

Remaining confident and armed with new strategies to fortify 
their supply chains and pursue new market opportunities, 
businesses show they are prepared to take on 2023.

In this edition, find out how Australian businesses plan to 
grow their exports.

DHL EXPORT 
BAROMETER 2022
Exploring the growth strategies 
and driving forces powering 
Australian export businesses

View the interactive report Download the PDF report

KEY TAKEAWAYS

DHL
EXPORT
BAROMETER
2022
Exploring the growth strategies and driving forces 
powering Australian export businesses since 2003.
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EXPORTER CONFIDENCE 
RIDING HIGH
Although the past two years have presented an 
array of challenges for Australian businesses – 
from a global pandemic and overseas conflicts, 
to inflation, trade tariffs and exchange rates – 
optimism is on the up.

The number of exporters who are confident 
their sales will grow in the next 12 months is at 
the Barometer’s second highest recorded level.

NEW OVERSEAS MARKETS: 
EXPORTING AND IMPORTING
Australian exporters are continuing with global expansion 
plans, with the number of overseas markets businesses 
targeted in 2022 rising to 4.5.

In the coming year 48% also intend to enter a new market.

DIVERSIFYING 
SUPPLY CHAINS
When it came to exporting this year, 
businesses continued to face a number 
of pandemic-related issues. Common 
challenges included disruptions to 
supply chains, the cost of freight, 
inflation and tariffs.

To mitigate risks, business reported 
implementing new measures to 
diversify and strengthen their supply 
chains.

And these strategies appear to be 
paying off, with businesses that predict 
their sales revenue to grow more likely 
to have taken action to bolster their 
supply chains.

E-COMMERCE CUSTOMER EXPERIENCE
Consumer appetite for the convenience of online shopping has 
continued to prove fruitful for many Australian businesses, with 79% 
saying they generated sales orders through e-commerce channels in 
the past year.

And for close to half of businesses (47%), export order numbers grew 
over the same period.

The positive results have led Australian exporters to look for ways to 
further attract new buyers and enhance their business’ e-commerce 
customer experience (CX).

ABOUT THE DHL EXPORT 
BAROMETER
Since 2003, the DHL Export Barometer has been 
generating independent industry insights for Australian 
exporters – from emerging trends to significant evolving 
challenges in domestic and international markets.

Conducted by ACA Research, the 2022 edition surveyed 
948 Australian businesses between 31 August and 21 
September 2022.

Sourcing from 
multiple or 
different suppliers

Increasing 
stock levels

Sourcing products or raw 
materials from alternative 
markets

Manufacturing more 
domestically within Australia

ASEAN-Australia-New Zealand 
Free Trade Area (AANZFTA)

Used by 67% of businesses

China-Australia Free Trade 
Agreement (ChAFTA)

Used by 61% of businesses

Australia-United States Free 
Trade Agreement (AUSFTA)

Used by 60% of businesses

88%More businesses are also importing raw materials and 
goods, up 6% from last year. Top import origins include
China, North America and Europe.

INKING DEALS WITH FREE 
TRADE AGREEMENTS
In the past two years, new free trade agreements (FTAs) 
have been signed between Australia and overseas trade 
partners – and businesses have been making the most of 
the trade benefits on offer.

But while 79% of exporters say FTAs are important to their 
business, a portion of businesses reported that they were 
not aware an FTA was available for their largest export 
market – pointing to a potential gap in FTA awareness.

25% of the companies trading in North America, 24% in 
New Zealand and 21% in China report they did not know 
an agreement was in place.
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Average export confidence
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Spend more 
on online 

marketing

Improve 
website 
design
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fulfilment & 

delivery
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customer 

service

70%
expect revenue
to increase in
coming year

New Zealand is again the most
popular export destination

In second and third 
place are the regions 
of North America 
and Europe

of Australian businesses 
also engage in importing

Moving forward, China 
will be the nation to 
watch, with exports
to the country up 6%

NSW/ACT  36%
VIC/TAS  34%
QLD  18%
WA  7%
SA/NT  5%

Location of business

12%

SOHO
(1 to 4)

Small Business
(5 to 19)

Medium Business
(20 to 99)

Large Business
(100+)

Business size

By number of full-time employees

31%

23%

34%

5 years or less

6 - 20 years

Over 20 years

31%
55% are SOHO

Export tenure

28%

41%

58%23%

20%

Type of business

Predominately B2B

Predominately B2C

Both B2B & B2C

Export industry

5%

5%

Consumer goods

Manufacturing

Services

Mining

Agriculture

21%

43%
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10%

8%
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2%
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Fashion

Accessories & eyewear

Electronics

Health & beauty

Homewares

Sporting goods

Toys & games

Print/publishing/media

Home & gardening

Food & beverage

Other

Automotive - 4%
Stationery & office supplies - 3%
Pet care - 2%
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